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O KOMNAHUU

TOO «ADVER.kz» peknaMHO-NMpon3BOACTBEHHAdA
KOMMNaHWS NOSIHOIO LMKNa, ocHoBaHHaga B 2016 roay
B ropoge AKTay, NpeaoCcTaBNAlLWAA KIMeHTaM
KOMMJIEKCHbIe peKJIaMHble peLleHnd.

Muccua: Mbl NnoMoraem HallnM KJIMeHTaM pa3BuUBaTb
6un3Hec, obecneumBas Ka)Kagoro pekjaMmHowm
npoaykumemn, onnpasachb Ha CEPBUC N MHHOBAaL UMW,

BupeHue: Mbl CTpeMMCH COBEPLUEHCTBOBATb
pernoHanbHbIVM PbIHOK, pa3BMBad Ha 6a3e cBoen
KOMMaHUM peKslIaMHOe areHTCTBO MOJIHOrO LUNKa,
npenocTaB/iga BeCb CNEKTP YCAYr OT pa3paboTKku
KOHLEenumm, 0o BHegpeHMs pekaMHOM KOMMaHuu.

LLITaT KOMNaHUU COCTOUT U3 KBANUDULMPOBAHHbIX
CMNeunanncToB, a CTPYKTYPUPOBAHHbIE U
aBTOMATU3NPOBaHHbIE BU3HEC NPOLIeCChl, BKOUYasd
co6CTBEHHbIE NPON3BOACTBEHHbIE MOLLHOCTH,
No3BOJIAIOT HAM U3roTaBIMBATb NMPOAYKLUIO, NH0GON
CJIOXHOCTU B 061aCTN pekaMmbl.

oW B3rnsip, MCTUHHOE
AHa3HaYyeHUe pyKoBoauTens,
NPUBHECTU B KOMaHAY LLEeHHOCTMH,
MHHOBALUU N HOBOE BUAEHMUeE,

a NOCTOsIHHOe O6yuYyeHue u
COBepLUEeHCTBOBaHMeE - 3a10T YCMeLIHOMN
M NPOAYKTUBHOU pabGoTbi»

N6pa
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Mouyemy BbibupaiotT Adver?

OpHa U3 KPpYMHeNLnx
PEeKTaMHbIX KOMMaHU B
pecnybnuke

CobcTBeHHas
Npoun3BOACTBEHHas 6a3a

nnowanbto 6onee 1600 KB. M.
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Komanpga B AkTay - 6onee
80 cneumanncToB

[o 36 MecaueB rapaHTusa
Ha CBETOBblE U He CBETOBbIE
BbIBECKU

CoBpeMeHHoe AnoHcKoe
obopynoBaHmne Mimaki n Ricoh

UneH Accoupaumm PeknamHbix
cneumanncToB KasaxcTaHa

CepTudnumpoBaHbI 1
CTaHAAPTU3NPOBaHbI B 06/1acT
KauecTBa

CouuanbHO OTBETCTBEHHAs
KOMMaHunaA



Hawa koMmaHaa

A

4

N

OTaen
MapKeTUHra

Llex

noAurpadmnm

Llex cBapO4YHbIX
paboT

OTaen
MPOoAAXK

Llex nHTepbepHOM 1
LLIMpokodopMaTHOMN
neyatm

C60poUHble
Luexa

OTaen
KayecTBa

OTaen
AN3anHa

Lex Yy un
AQ3EpPHON pPe3Ku

MOHTa>XHUKN
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Liudpbl - nyvllee oOKA3ATE/IbCTBO

|3, )

c 2016

rofa Ha pblHKe peKaMHbIX
ycnyr

6 Marketing Kit Adver®

A

87,5%

3aKas34ymMkKoB obpaLLatoTca
Mo pPeKoMeHOaLmn

91,3%

3aKa34YMKOB CTAHOBATCSA
MOCTOSAHHbLIMU KJIMEHTaMM1

=

1000+

M3rOTOBJIEHHbIX CBETOBbIX
M HECBETOBbIX BbIBECOK



OCHOBHbIE MIOCbI

OnbIT peanusauum
CJTIOXKHbIX MPOEKTOB

C 2016 roga HaMm
NPUXOANIOCH PeLlaTb pa3Hble
3afauu, roe-To Noay4asnoch,
roe-To He oueHb. Ho 3a aTo
BpeMs Mbl cchopMUpoBanu
OCHOBHble pabouue peLleHns
1 aBTOMaTU3NPOBASIN MHOTME
npouecchbl, YToGbl Ha AaHHbIN
MOMEHT BPEMEHU, KaXKAYIO
MOCTaBNIEHHYIO 3adauvy
peLlaTb Ha BbICLLEM YPOBHE.

NMpuMeHeHune
COBpPEeMeHHoro
ob6opyaoBaHua

Mimaki, Ricoh, Infinit - cTaHkn
SAINOHCKOro NPOU3BOACTBA,
MONTHOCTbIO ONPaBAbIBalOT
BO3J/10XKEHHbIe Ha HUX
oxunpaHus. YO-neuatsb,
BbIOOPOYHOE NlakKNpoBaHue 1
rneyaTtb 6€/bIM LLBETOM -

3TO NN KPaTKUMN

rnepeyeHb BO3MOXHOCTEN,
CNoco6HbIX YOLOBNETBOPUTb
noTPeBHOCTN flaXke caMoro
B3bICKATEIbHOrO K/IMeHTa.

1+
X1l

MNpospauHoe
LeHoOoGpa3oBaHue

Ka bl 3aka3 oLleHnBaeTcs
MHOVBUAYANbHO, B
COOTBETCTBUU C MPanNCcom
npenocTaBiieMbIX YCNYT.
OnnaTta npon3BoauTCs
HaJIMYHbIM N 6e3HaNNYHbIM
pacyeToM, nnaTe xxKHbIMu
KapTaMuy, a Takxxe Kaspi Pay

BbICOKUI® ypOBEHb
cepBuca

Mbl yoensiem BHMMaHue
MesioyaM, U3 KOTOPbIX B
[anbHeNLwWeM cknagbiBaeTcs
o6 pe3ynbTaT. 3apaHee
oLeHMBaeM HeOBXoAnMble
pecypchbl Ha MPOEKT, YTOObI
YIOXUTbCSH B CPOK. MNpn
OhoOpPMIEHUN CAENKM,
MeHeO Kep OepPXnUT

Ha KOHTPOJ1e KaXkabll
MPOW3BOACTBEHHbIN 3Tan npu
M3roTOBJIEHUW 3aKa3a.
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KnueHTbl

OTANUYNTENBHOWM OCOBEHHOCTbLIO Halllen
KOMMaHWM aBAseTCA TO, UTO Mbl paboTaeM
He TONIbKO C KPYMNHbIMU BpeHaaMun, HO

M NtoOUM BCEBO3MOXKHbIe CTapTansbl, B
KOTOpPbIE C YOOBONIbCTBMEM BHUKAEM.

B cnuncke npencraBneHbl 4aneko He
BCe, byaeM panbl BUOeTb Bac y cebs B
nopTdhono.




Kak Mbl paboTtaem

®

! = U

O6palleHne B OTBeTHas

BcTtpeua B odhumce
Adver > peakums

60 oHNanH

==
ey =

MonyyeHwne 3 MonyueHne MopnuncaHve
npeaBapuTe/IbHOM > TOUHOW CMeTbl > norosopa
cMeThl

3anonHeHne
6puda

A

Peanunsaumnsa
npoekTa
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KnioyeBble HaNpaBJ/1eHUA




ycnyru

Monurpacbusa

BpeHaupoBaHue
aBTOMOGUNEn

ToproBoe
ob6opyaoBaHue

LLinpokodopmaTHasa
ne4yarb

3D
BU3yanusaums

BbicTaBouHOE
ob6opyaoBaHue

WUHTepbepHan
yob nevatb

CyBeHupHas
npoaykuus

MeyvaTtun n wramnbl
NS 6usHeca

MpoussoacTeo
Hapy>XHOM
peknambl

OchopmneHue
MeponpuaTUin

Video
production

Pa3MeLueHue
peknambl Ha
XKUPOBKax

Pe3ka nasepoM u
rpaBMpOBKa

Cryama
Au3anHa

ApeHpa
PeKaMHbIX
KOHCTPYKLMUIA

UsroroBneHune
Tabnuuek, 3HaAKOB,
yKasateneun

MocTneyaTtHasn
o6paboTka
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Bcé HaYuMHaeTCcH ¢ AM3aMHA




Mbl npodeccnoHanbHO 3aHMMaeMCs
pa3paboTKom BpeHanHra, PUpMeHHoOro
cTUNSa n norotuna. B Hawem noptdonmo
Bbl MOXKETE HAaNTN MHOXXECTBO pPaboT No
dUPMEHHOMY CTUTIO BPEHOOB.

B HalueM areHTCTBe Bbl MOXETe 3aKa3aTb
ANOEeHTUKY, PUPMEHHbIN CTUMb, TOrOTUM
N HEMMUHT An4a 1to60oro HanpaBeHUs
6u3Heca;

MnnocTpaunm onsg ntobblX HY XX, OT KHUT
[0 KOMUKCOB;

Co3paHne MakeToB nonurpadunm:
MnJakaToB, MOCTEPOB, JIMCTOBOK,
KaTanoros

2023 Marketing Kit Adver® 13



Hapy)XHaa peknama

BbiBecku ¢ JTantbokchl * MNnakaTtbl U aulm « Mapkusbl *
®narn ¢ BaHHepbl * PacTaXKM Hag NPOE3Xen YacThbio *
PeknamMa Ha TpaHcnopTe * PekslaMHble CcTesbl * PeknaMHble
WKnThl ¢ LLITeHaepbl * NpoMOCTONKM * MOOUbHbIE
KOHCTPYKUMN * O6beMHble BYKBbI




BbiBEeCKuU

BbiBECKaA — KOHCTPYKLMSA B OOBEMHOM MUK
MJIOCKOM UCMOSHEHUW, PACMONOXKEHHAS,
Kak npaBwuio, Ha hacage 30aHus, psaoom
CO BXOOOM, KOTOpasa MHDoOpMUpyeT

06 opraHmzaumm nam NPegnpPuUaTnn,
Haxo4sLEMCA BHYTPW 30aHUA.

CoBpeMeHHas BblBeCKa BbINOHAET
06bIYHO ABe OYHKLMN, KOTOPbIE CITOXHO
OTOENMNTb OAHY OT APYron: 3To Nnogava
MHdOoPMaLNK 1 peknama.

[ HapyxxHas pekiama J

2023 Marketing Kit Adver® 15



CBeToOBbIE
kopoba

CBeToBOM KOPOO (NanTboOKC) - Hanbonee
I'IOI'IyJ'IFlprII;I TN BbIBECKMWN.

MpenctaBnaeT cob60M paMHyto, Yallle
BCEro npaMoyrosibHyto (HO, OTHIOOb He
BCerna) KOHCTPYKLMIO, NULEeBas 4acTb
KOTOPOW ABNAETCA PeK/laMHbIM
HOCUTENEeM.

MN3HYTpW CBETOBOWM KOPOH
noacBeyYMBaeTCAd B TEMHOE BpeMA CYTOK.

I N

HapyxxHas pekiama

N J




Kopob6a
CJIO)XKHbIX pOopM

B Mope cuaoLen Be4epoM pekambl
Nlerko nortepsaTbcs. Ho ncuxonoru
YTBEPXXOAMOT, UTO YesIOBEK HEBOJIBHO
ob6pallaeT BHMMaHMe Ha HeCTaHOAPTHble
BbIBECKMW.

Ecnu HeobbluHas popMa CBETOBbIX
KOPOOOB NogaepXXaHa U MHTEPECHbIM
OM3anHOM, Takoe u3genne CMoTpuTcs
OUY€eHb CTUIbHO N BpocKo. Npu 3ToM
Takme Kopoba MOryT MMeTb Kak
OOBOJIbHO MPOCTYO (POPMY, TaK MU OYEHb
CNNOXKHYIO.

I N

HapyxxHas pekiama

N J
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NceBooob6bemHble
6yKBblI

MNceBoooO6bLEMHBbIE OYKBbI -
Pa3HOBUOHOCTb MSIOCKUX HECBETOBbIX
6yKB. N3penua dnkcmpytoTca Ha
ONCTaHUMOHHBIX Oep»XaTeNsax, KoTopble
B CBOIO o4yepenb NpUKpenseHbl K
CTPOMUTENIbHbIM KOHCTPYKUUAM.

Takue BYKBbl KPENATCA He BMIOTHYIO K
BblBeCKe, a BbIHOCATCHA HEMHOIO Bnepeq,
YTO MO3BONIFET CO3[0aTh MNCEBAOOOBLEM.

I N

HapyxHas peknama

N J




O6beMHble
6yKBbl

(cBeTOBblE N HECBETOBbIE) - CaMas
BOCTpeOOBaHHas U nonyaapHas
Pa3HOBMAOHOCTb HAPYXXHOW peKaMbl
(6onee 80% peknaMHbIX KOHCTPYKLI
CcoBpaHbl MO JAHHOW TEXHOIOTUN).

N3roToBneHne o6 bEMHbIX DYKB
NoSib3yeTcs 60/bLLON NONYASPHOCTLIO,
B CBA3WM C BblcOkUM K1, B nnaHe
npuBfieyeHUs nokynaTtenem B nrodoe
BpPEMS CYTOK M JIIOOOM Ce30H.

I N

HapyxHas peknama

N J
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UHTepbepHble
BbIBECKMU

NHTepbepHble BbIBECKN MCMONb3YIOTCA
019 BHYTPEHHero oopMieHns
Pa3fIMYHbIX MOMELLEHNIN: MarasnHoB,
pecTopaHoB, oPncoB n T.4.

Takaqa peksiaMa o4YeHb a(PPEKTHO
BbIFAAUT U NPUBIEKaeT BHUMaHMe
MOTEHLMANbHbIX KJIMEHTOB.

I N

HapyxHas peknama

N J




KpblilHbIE
BbIBECKM

KpbllLHasa yCTaHOBKA - 3TO MacCMBHas
pek/laMHaa KOHCTPYKLUS, KOTopas ycTa-
HaB/IMBAETCH Ha KPbILY 30aHUSA Un
COOPYXKEHUS B PEKTAMHbBIX NN UMUOXKE-
BbIX LieNsax.

CBeTOBble BYKBbI, TAaNTOOKCHI,
CBeToaMOoAHble MAHHO - BOT OCHOBHbIE
3/1EMEHTbI TAKOM HAPYXHOM peKaMbl.

Mpoun3BoaCTBEHHbIV MPOLLECC OO/IKEH
BECTUCb C Y4YEeTOM MNOBbILLEHHbIX
Harpys3okK m oJintesibHOro Cpoka
aKCnayartaunn.

I N

HapyxHas peknama

N J
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U3roToBieHue
CcTeJ1 U NMUJIOHOB

OTOeNnbHO CTOALLME PEKNAMHbIE
KOHCTPYKUMNN Ha3blBalOTCA CTe1laMN.

BonbLwon pasmep, YeTkaa BUONMOCTD,
ApKoe ohopMNeHmne peksiaMHbIX cTen -
3 PEKTUBHbIE MHCTPYMEHTbI PeKaMbl U
pPaboTaloT Ha 3aNoOMMHaHME OObEKTA.

Mbl MOXEM U3roTOBUTb CTesbl MO
npenoCcTaB/IeHHbIM YepTeXXaM U MaKeTaM,
a Tak>XKe roToBbl Pa3paboTaTtb CTesbl

C «HYNa» MoM, KOHKPETHOE »KeslaHue
3aKasumKka.

I N

HapyxxHas pekiama

N J




bpeHaUpPOBAHUE
aBTOMO6UNEH

Bbl MOXKeTe 3aKa3aTb OKJienBaHue
BaLLEN MalLUWHbl HAOMUCAMU UK
PUCYHKaMU — CO34aTb PEKTaMHbIN
06beKT, NepeMeLLaloLLMNCA Mo 4opOoraM
ropofa v NpuBieKaloLmn BHUMaHMe
MOTEHLUMANbHbIX KIIMEHTOB.

Peknama Ha aBTO - AOMONIHUTENbHAsA
npubblb ONs ero Bnagenoual

BpeHaonpoBaHne aBTOMOOWUIA - BaXKHbIN
3/IEMEHT Ha NyTU K ycrnexy noboro
COBPEMEHHOIro 6nsHec-npegnpuaTnA.

I N

HapyxxHas pekiama

N J

Marketing Kit Adver®
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L OpPOXXHbIE 3HAKHU
U yKasaTenu

B npouecce npomn3BoacTBa UCMOb3YEM
BbICOKOKa4YeCTBEHHbIe MaTepuarsbl,
OLMHKOBAHHbIN MeTa1 OT 1 MM,
CBETOBO3BPALLAIOLLYIO MNIEHKY TPeX
BMOOB.

[apaHTUa cpoKa cny»X6bl 0o 5 neT.

MOHTa)</OEeMOHTaXK MO XeJTaHUIo
3aKa3uuKa.

I N

HapyxxHas pekiama

N J




U3roToBssieHue
KOpNOPATUBHbIX
énaroB

MN3roTaBnmBaem cnepytowine Bmabl
thnaros:

e  roCymapcCTBEHHble hnary;

e narm permoHoB u roponos PK;

e (UPMEHHble haiarn ¢ NOroTUNom
KOMMaHWUM UM MeponpuaTms;

* peksiaMHble hnarv gns npoaBMxeHns
NPOLYKTOB M1 YCAyT.

TKaHb M MeTOA NeyaTn NnogbumparTca C
Y4eTOM Ha3HayeHna n3genna n gpyrmx
Ba>XHbIX HIOAQHCOB, KOTOPbIE Bbl YKaXXeTe.

I N

HapyxxHas pekiama

N J
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CTteHabl Cc roc.
CUMBOJIUKOU

FocynapcTBeHHasa CUMBOJIMKA
069a3aTeNbHbIN 3NTEMEHT KaXXOoro roc.
yuperkoeHus.

MbI npepnaraem Bam 60nbLLION
ACCOPTUMEHT CTEHOOB W ApYyrou
rocygapCTBEeHHOWM aTPUBYTUKN.

MN3rotaBnmBaeM ob6beMHble cTeHabl C
rOCCMMBOJIMKOW.

Takxe MOXXHO npunobpecTtun repobsbl
Pa3HbIX PAa3MepPOB U CTOMKY NOAd MakeT
KOHCTUTY LMW,

I N

HapyxxHas pekiama

N J




U3rotosneHue
METAJIJIOKOHCTPYKLUH

PeknaMHasa MeTan/IOKOHCTPYKLMA -
HapY>XHasa peksama, ycTaHaBMBaeMas
BOOJIb V/INLL HA BUAOHbBIX MecTax ang
OBLLUMPHOro BUAEHUA U NPUBNEUYEHNS
LLIMPOKOTrO Kpyra rnokynaTtesnen.

YcTaHaBNMBaeTCA B OCHOBHOM Ha
(hacapax, KpbilLaX MHOMO3Ta)XKek,
ABNAETCA AOMUHNPYIOLLMM
PEKTAMOHOCUTENEM B CBA3MU C
MOCTOSIHHO PACTYLLEN KOHKYPEeHLMen
Ha MPoAa<M TOro UM MHOro ToBapa.

I N

HapyxxHas pekiama

N J




NnoTtTepHas
pes3Ka

NnoTTepHasa pe3ka — 3TO TEXHONOrmns
TOUYHOIO BOCMPOU3BEAEHUS BEKTOPHOIO
KOMMbIOTEPHOIO N306paXKeHUs

Ha MaTepuManax c NOLANOMKOW:
CaMOKJ/IeloLLENCHA BUHNTOBOM

nneHke (NpecnoByTbin ORACAL) n
TepMonepeHocHon nneHke (dbnekc, hnok
- 0191 HAHECEHUS Ha PAa3/INYHbIE TKAHWN),
caMoknetulencs dymare m T.4.

I N

HapyxxHas pekiama

N J




JlasepHas pe3ka
U rPABUPOBKQA

MpenocTaBngeM yCcnyru peskm Metanna,
KOTOPbIN NO3BOJSIAET Bblpe3aTb C/IOXKHbIE
2J1IEMEHTbl N3 CTaJIbHOIro MeTaJiJiIn4eCKoro
NINCTa TOMWMHOM 0 5 MM.

¢ Pe3ka npaktnyecku 6e3
06pa30BaHMNA OKaNWHbI,

¢ /ICTOYHMK BOJIOKOHHOIO Jla3epa
obecneymBaeT HOMUHANbHYO
TONLUMHY Pe3Ku;

e BO3MOXHOCTb pe3aTb U packpanBaTb,
MCMOMb3ys OAMHAKOBbIE PACXOAHbIe
JeTann Ons Nerkoro nepexitoyeHms
npoLueccoB 1 ahdheKTUBHOMN
aKcnyaTaumu.

I N

HapyxxHas pekiama

N J




LLinpokodpop-
MOTHQSA NnevyaTb

LLInpokodopMaTHas neyaTb AeNnUTCA

Ha OBa OCHOBHbIX HampaBaeHs

— NHTEepbepHas Ne4vaTtb, KOTopas
npenycMaTpmBaeT co3aaHmne
M306paXKeHNM O NCMNOIb3OBaHUS BHYTPMU
MOMELLEHUN, N HAPY>XHasa pek/lama —

0151 Pa3MELLEHMSA Ha YIMLAX: PACTIXKKU,
nsaakKaTbl, MPeCcCc-BOSbl, CTEHAbI, POAN-anbl,
LUTEeHOEPbI, TaNTOOKChI U ApYrme CNOXHble
pekKaMHble KOHCTPYKLM.

I N

HapyxxHas peknama

L J




UV-neyaTb

Y® neyaTb - 3TO BUA CTPYMNHOMN
rneyaTun, roe NCNoJsib3yTCS YepHUNa,
oTBepXOaeMble NMod OeNCTBMEM
yNbTPadroONeTOBOrO U3y4YeHus.

MY NOMOLLIM TaKOM TEXHONOrUK
MOXHO MPOW3BECTW MeyaTb Ha CTekJle,
nepese, NJacTuke, KapToHe, Bymare,
MeTa/NIoU3OeNUaX.

KauecTBeHHble YepHUIa COXPaHAIT CBON
LBeT M HaCbILLLEHHOCTb Ha [OJIroe BpeMms.

[ Hapy>xHas peknama J
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Camoknewouiasacs
nJaeHkKa

NneHka NpepcTaBnsaeT cobom yaobHbIn
MaTepwan oaa HaHeCeHUa neyaTu.

LLInpokodopmaTHasa neyaTtb Ha
CaMOKJENKe OT/IMYAETCA APKOCTLIO
LIBETOB, MX HACbILEeHHOCTbtO. [NeyaTtb

Ha TaKOM MaTepuane NPUMEHSIOT AN
0ohopMNEHNSA BUTPWH MarasnHoOB,
TOProBbIX TOYEK, AN CO34aHMNA HAaCTEHHOM
M HanoIbHOW rpadurKkn, oNst N3roToB/IEHUS
Tabnmyek, BbIBECOK U OpYyrmnx pekaMHbIX
KOHCTPYKLMM.

P

HapyxHas peknama

N




MMOKUM HEeoH

Mo cyTK, 3TO Ta e CBETOAMOHAA NTEeHTa,
TOJIbKO MOMELLEHHAs B FrepPMEeTUUHYIO
MBX v CMANKOHOBYO 0B60TIOUKY,
KOTOpas Nerko nogaaerca usrmoy.

CteneHb 3awmnTbl OT BRarun — IP67,

UTO OOMYCKAaeT NoTeHuManbHoe
MCMOSIb30BaHME N’MOKOro HeOHa, Kak B
MOMeLLEHNAX C BbICOKMMU MOKa3aTeNaMu
B/IAXXHOCTU, TaK U HENOCPEACTBEHHO B
YJINYHBIX YCNOBUSAX.

[ HapyxHas pekiama }




NMoacBeTKa
dacapnos

30aHuS, MetoLLMe NCTOPUYECKoe Un
APXUNTEKTYPHOE 3HAYEHME, PECTAaBPMUPYIOT,
BOCCTaHaBNMBas X OOMMK, yKpaLLatoT
MOACBETKOWM AJ1st TOro, YTOObl OHU
BbIOENAINCh Ha 06LLEeM (boHe 3aCTPONKMW.

[ KOMMepUeCcKnx opraHmsaumm
noacBeTKa hacaga O3HavaeT CTaTyCHOCTb
M 3HAYMMOCTb, 3aNOMNHAEMOCTb.

P

Hapy)xHas pekiama

L




CornacosaHue
pa3MmeLlleHuUs
peK/1IaMmbl

Perncrpauusa Hapy»XHoW pekiambl

- CNNOXKHbIN MpoLuecc 1 6e3yCcnoBHO,
Heo6XOoOMMO 3HATb ero MexaHm3Mm, YToObbl
MpPOBeCTM COorslacoBaHMe peksambl B
KpaTyanLime CpOoKMu.

PeknaMHO-Npon3BOACTBEHHAA KOMMNaHUA
Adver nomoxeT BaM ¢ KOHcybTaunen

M OpraHmsyeT cornacoBaHme peksambl B
KOPOTKUE CPOKM.

I N

Hapy>xHas pekiama

N J
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NMonurpadua

Busntku « bpowopbl * BykneTbl * JINCTOBKU * BnaHku
OTKpPbITKK * MpurnaweHmna « Gnanepsl * Bobnepbl
HekxeHrepbl * KaneHgapwu * 3aknagku ¢ 3Haukun * bpenku
Bupku » Tabnnukum « Bknemkmn « MoHeTHULblI * Haknenkun
dnarm n MHoroe gpyroe




NMonurpadua

MNpepnaraem ycnyrm odceTtHom u
LMdPOoBOM MevaTn, MoCTNeYaTHOM
06paboTKM MO AOCTYMHbIM LIEHaM.

LmndpoBas n ohceTHad neyatb Ha BCex
Tnax 6ymaru, Bcex opMaToB.

KonnpoBanbHO-MHOXUTENbHbIE YCIYTK, B
TOM yuchie n ycnyrm pmsorpada.

MNocneneuatHaa o6paboTKa
nonurpadunm 1 NepenneT BCcex TUMNoB
MHOIOCTPAHNYHbBIX M3OAHNN.

Marketing Kit Adver®
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BU3UTKMU

[ns Hac kKaxxaasa BU3UTKa - 3TO tobmMast
paboTa v NpeagMeT ropaocTu, Byab TO
CTaHOapTHasaA umdpoBaa nevaTb Unm yd-
rneyaTb Ha OM3aMHEPCKOM KapTOHE UNu
NMaacTUKe C BbIGOPOUHbLIM JTAKOM.

Buabl BU3NTOK, KOTOPbIE Mbl AeaeM:

e C 3aKpyrneHHbIMA yriamm

e Busutkm c naMmHaumen

e Ha nbHe

¢ Ha (hakTypHOM KapToHe

* HakpadTe

¢ [lnacTUKOBble BU3UTKU

¢ Ha ni1oTHOM KapToOHe

e [lpeMnyM BU3NTKU Ha TEMHBbIX
MaTepuanax




ByMaO)KHbIe U
KpadT nakeTbl

ByMaXkHble makeTbl B HacTosLLee

BEMS 3aBOEBbIBAIOT BCE OOJIbLUYIO
MOMNYNSPHOCTb 3a CYET CBOEN
3KOSIOMMYHOCTM 3a CUET BbICTPOro
pa3noXXeHnsa Npu yTUansaumm B oTanMUYmm
OT MONINSTUNEHOBBIX NAaKeToB (MNEHKN).

B cooTBeTCTBUM C MNOXKENAHUAMM HALLINX
KJIMEHTOB MapasiieNlbHO C U3rOTOBIEHMEM
MOSINITUIEHOBbIX NMAKETOB Mbl
OpraHM30Basiv NPOUN3BOACTBO MNaKeTOB U3
KpadT-6ymarn.

)

Monurpadus

N J
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KaneHaapu

Mbl cneumanm3npyemcsa Ha MPOn3BOACTBE
KaneHgapHoOW 1 nonurpaduyeckom
npoaykKummn. B Hallen KoMnaHnm Bbi
MO)KeTe 3aKa3aTb 60bLLIOWV BbIGOP
KaneHgapew.

Buaobl KaneH,u.apelh KOTOPble Mbl OeJlaeM:

MnaHep

MNepekngHble

KBapTasibHble
doTokaneHoapu «doMUK»
KaneHpapu-nnakaTbl
KopnopaTuBHbie KaneHgapu




bpolwiopbl, KHUrU
U KaTanoru

KaTtanor - achbdekTnBHbIN chopMaT
pekIaMHOM neyaTHOM NPoAyKUMN. DTO
HaOeXHbIN, YHUBEPCarbHbIA N OCA33EMbIN
MHCTPYMEHT MNpOoaaku ToBapa nnm
yCnyru.

B nocTneyaTtHyto 06paboTKy BXOOAT:

N

TUCHEHWE;
BbIPYOKa;

naMmnHauus;
NaMUHauua coT-Tay;
KOHIpEeB;

YO-nak;

S

Monurpadus

J
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Nanku

M3roTtaBnmBaeM Narnku n3 KapToHa U
MNNOTHbIX ON3aNHEPCKMX ByMar.

Buabl n3rotaBnvBaeMblX Nanok:

e [lanku BbipyOHble A4 n A5

e [lanka KapTOHHas C IOrOTMUMOM

e [lanku perncrTpaTtopbl Ha KOMbLAX

¢ [lanka o1sg JOKYMEHTOB

* [lanku A4, A5 c kapMaHoOM anida 6ymar
¢ [lanka KoxXaHasa C TUCHEHUEM

e [lanka ¢ NPKMMHbIM MEXaHN3MOM

¢ [lanku A4 c BbIBOPOUHbIM 1TaKOM




B/IOKHOTDI

[MNpennaraeM ycnyrm rno n3roToBMEHMIO
6/10KHOTOB B AKTay. Mbl onepaTuBHO U
KaQuyeCTBEHHO BbIMOJIHMM 3aKa3 J1toboro
06beEMA N CITOXKHOCTM.

MNeyaTb 61O0KHOTOB NapTmen ot 10 go
500 3K3eMnNgpoB OCyLLEeCTBNAETCS
LUMDPOBLIM CMTIOCOBOM.

Ecnn Heob6xoamMm Tupaxk 6osbLue

500 wTyK, ncnonblyetcsa oceTHada
TEXHOJTOMUS.

Marketing Kit Adver®
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NAacTUKOBbIE
KApPTbI

(NaBHOE AOCTOMHCTBO MflacThKa COCTOUT
B TOM, UTO OH He TepPSET CO BPEMEHEM
CBOW BHELLUHUN BUA, @ 3TO 3HAYUT, YTO
HeobXxoOMMbIM 06bEM MHPOPMALNN,
pa3MeLLEeHHOM Ha KapTe, yaobeH ang
MCMNOJIb30BaHUA N XPaHEHUS.

Takxe, B C/lydae HeobXoanMoCTH,
JopaboTaeM Balll MaKeT Uin
pa3paboTaeM HOBbIN ON3anH
OVCKOHTHbIX, BOHYCHbIX, KNyOHbIX KapT,
MOAAPOYHbIX CEPTUDUNKATOB, MPOMYCKOB,
KoYen-KapT 1 Opyrux n3gennn Ha
naacTuke.

P

Monurpadus

N



HaHeceHue
JIoroTuna

* TamnoneuaTtb
LLlenkorpadua
Cybnumaumnsa

*  Y®-neyaTb
dnekc
JlazepHada rpaBMpoBKa

*  TuWCHeHue
LinpoBas neyatb




NMocrTnevyaTHas
o6paboTka

LaHHble NpoLuecchl ABNATCA
HeobXxoaMMbIMKM BUaaMm o6paboTKu
nocre neyaTtu, 6e3 KOToPbIX NPOaYKLUMS
He CMOXET ObITb NpencTaBneHa B
3aKOHYEHHOM BUAE.

*» Pe3ka

* Brbipy6ka

*  HyMepauua

* buroeka un hanbLoBKa
e [lepenneT n 6pPOLLOPOBKA
e« CaepnieHVe OTBEPCTUM
e JlaMuHMpOBaHME

e JlakmpoBaHue

e KawunpoBaHue

e 3aKkpyrneHue yrmnos

*  TwucHeHune

Monurpadus



POS maTtepuanbi

POS maTepwuanbl - 3TO MaTepuanbl,
Cnoco6CcTBYOLME NPOOBUMXKEHMNIO
6peHda NN ToBapa Ha MecTax Npoaax}.

Buobl POS-MaTepmnanoB, KOTOPbIE Mbl
M3roTaB/IMBaEM ONa KJIMEHTOB:

e Bobnepbl, HekxeHrepsil

e  TenbnTeHTbl

e MobGannebl

e Mynsxun (ayxymoémn)

o Dnaxkun n rmpnaHabl

¢ Kopobku

e PocToBble hurypsbi

*  AkpunanTbl, hpenmMnanTbl
e LeHHunKkn

¢ [IpOMO-CTONKU

S

NMonurpadus

J
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PasmelleHune peKsiambl

PeknamMa Ha ocTaHoBKax * Peknama Ha aBTobycax ¢ Peknama Ha
XUpoBKax * ApeHaa 6peHaMaya3poB * ApeHaa 6undéopnos




ApeHaa
6un6oppaos

Peknama Ha 6unéoppax B AKTay —
OT/INYHAA BO3MOXHOCTb 3asABUTb O
CBOMX TOBapax M ycayrax Ha Nydmx
PEKIaMHbIX WUTaxX ropoaa.

Mbl cornacyem c BaMm OCOBEHHOCTM
nogayn ceeneHni, NoaAroToBmMM
MaTepuanbl 1 o6ecneymm nx
pa3MeLLEeHMEe Ha PEKITAaMHbIX LLUTaX.

I N

PasmelueHue peksiambl

N J
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Pexsiama HO
OCTAHOBKAOX

Takon He(hopMaTHbIVM BapUaHT pPeKaMbl
KaK BpeHanpoBaHMe OCTaHOBKM NOaxXoauT
09 TeX, KTO XOUET BblOENNTLCS M
nMpuBAeYb BHUMaHME K CBOEN PeKSTaMHOM
MHopMaLMN.

Ecnmn kpeaTnBHO NOOONTU K ODOPMIEHMIO
M BblBpaTb yoayHoe MecTo, TO

3P HEKTUBHOCTb BPEHANPOBAHUS
MPEBbLICUT BalLM AaXKe CaMble CMesble
OXXUOAHUA.

BpenanpoBaHme 6biBaeT ABYCTOPOHHEE
(TO eCcTb NosnHoe BbpeHaANpPOBaHUE) 1
OLOHOCTOPOHHeeE.

I N

PasmelueHue peksiambl

N J




Peknama Ha
6peHaAMAy3paXx

OOMH N3 caMbIX MPECTUNHBIX U
3KCKJTHO3MBHbIX BUOOB PEKJ/laMbl,
obecneymBaloLLIMM NPEKPACHYIO
3aNnoOMMHAEMOCTb.

Pa3MellaeTca Ha 60bLLIOM BbICOTE,
YTO CNOCOBCTBYET MAaHOPAMHOM
0630PHOCTU PEKIAMHOIO NPOAYKTA He
TOJNTIbKO BO/IM3U €ro PacnosIOXEHUS, HO
M Ha PaCCTOSIHUKN OT Hero.

I N

PasmelueHue peksiambl

N J




Pek/iaMad HA
aBTobycax

Peknama Ha o6LLeCTBEHHOM TpaHcnopTe
OOHO M3 CaMblX NEPCNEKTUBHbIX
HaMpaB/IeHUN HAPYXXHOWM peKaMbl Ha
CEerogHsILLHUN OEHb.

Y10 BXOOUT B BpeHanpoBaHme aBTobyca:

* [leyaTb Ha CaMOK/eloLLENCA MieHKe

O 3aLLI,I/ITHaF| JTJaMHaUuun4d

e MoHTax/OeMoHTax

* [lop6op MapLUupyTa

* Pa3paboTka ausanH-MakeTa nog Moaenb
aBTObYyCa

I N

PasmelueHue peksiambl

N J




PekK/iaMad HA
XXUPOBKAX

Mbl MOXKeM pa3MeCcTUTb Bally peKiaMy
Ha CcYeTax-KBMUTAHLUMSAX Ha onnaTy
KOMMYHaIbHbIX U OPYrnX YCnyr,
KOTOPbIE eXXeMeCaYHO AOCTaBAATCSA
noTpebutenam.

3TO rapaHT1a 0OCTaBKM MHMOPMaLMK
MOTEHUMANbHOMY KIIMEHTY.

MoTpebuTesnb XPaHUT cyeT A0 ONnaThl
M Nocrie, a 3HaunT, BCAKUIN pas, Koraa
OH O6palllaeTcsd K HEMY, eMy Ha r/1a3a
nonagaeTcs Balla pekiama.

I N

PasmelueHue peksiambl

N J
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U3roToBJ1IeHUue
neyaTtem

M3roToBMM CTaHOAPTHbIE MOSIMMEPHbIe
rneyaTy He NPOCTO ObICTPO, & OUEHb
ObICTPO!

CpouHOE N3roToBJEHME LLITEMNENTbHOW
npoaoykunm ns Ka4eCTtBeHHOro rnosimMepa.




U3roToB1eHue
LTAMINOB

YTOOBbl M3rOTOBUTb TaK HAa3blBaeMble
CTaHOAPTHblIe WTaMIMbl OTK, «OMNJIa4eHO»,
«MONYyUYeHO», «BXoad. Ne_», «mcx. Ne_»,
neyaTb «KOMNHA BepPHa», ((CpOLIHO!)) nT.A.,
BaM He Tpe6yeTCﬂ HUKaKNX OOKYMEHTOB
W crieymarnbHbIX paspeLueHni.

[1o cyLiecTBy, LUTAMMN - 3TO MPAaKTUYECKU
Ta XKe NeyaTb, TOSIbKO OObIYHO
NPSAMOYIroNlIbHON, NMBO KBaAPATHOMN

hOpPMbil.
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LleHTpabHbI OdUC
r. Aktay, 3b MKp., 3aaHue 55/7




+7 7777999915

MHorokaHanbHein +7 7292 507-000

MouToBbIN aapec info@qdver.kz

e adver7292 G adverkz
0 adver7292 adver7292

PeXxum pa6oTbl
MH. = INT1.: ¢ 9:00 go 18:00
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dOunman: NevyaT™ n LLTamnbl
r. AKTay, 14 MKp., 3aaHue 59




O
f

+7 771930 06 96

MHorokaHanbHbin +7 7292 609=-300

Moutoesin anpec stamp@adver.kz

adver7292 adverkz

O
©

adver7292 adver7292

PeXxum pa6oTbl
MH. = INT1.: ¢ 9:00 o 18:00
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byaem paabl BUAETb
BALLY KOMMAHMUIO B YUcne
HALWWKUX NOCTOAHHDIX KJIMEHTOB!

ADVER

KOMMN/IEKCHBIE PEK/IAMHBIE PELEHUA

www.adver.kz



